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SMALL BUSINESS DEVELOPMENT CORPORATION 
Statement by Minister for Small Business 

MS M.M. QUIRK (Girrawheen - Minister for Small Business) [2.18 pm]:  I am delighted to announce that a 
new advertising campaign by the state government, through the Small Business Development Corporation, 
commenced today.  The campaign is designed to raise awareness of the services of the SBDC among Western 
Australia’s small business operators.  This campaign was put together by the same creative agency that designed 
the government’s very successful Go West Now campaign, which was also coordinated by the SBDC and 
resulted in more than 2 500 skilled tradespeople registering to move from Victoria and New South Wales to 
Western Australia.  The latest campaign includes the new slogan “We’re for Small Business”, which captures the 
essence of what the SBDC is all about.  Radio and newspaper advertisements will help raise awareness at all 
levels of small business in Western Australia. 

The state government, through the SBDC, offers a comprehensive range of services, including licensing 
information, workshops, a complete advisory service and assistance for people wanting to export goods.  The 
campaign has a strong call to action message, and encourages small business starters and operators to call the 
simple, one-stop, small business hotline on 131 BIZ.  This is a toll-free number for which country callers are 
charged local rates.  The SBDC combines this type of advertising with other methods of promotion, much of 
which capitalises on the increasing use of electronic technology by small business operators today.  The SBDC 
website incorporates online networks for young business entrepreneurs, home-based businesses and small 
business exporters.  Through these networks, the SBDC promotes all its services, special events and special 
offers. 

On the subject of networks, I am very pleased to report that the SBDC has recently welcomed its 3 000th young 
business network member.  I also take this opportunity to congratulate another young business network member, 
Darren Lomman, who last Saturday was named WA’s Young Australian of the Year for 2007.  Darren is a bio-
medical engineer with a small business called Dreamfit.  He specialises in converting sporting and leisure 
equipment for use by people with disabilities.  Darren is an outstanding young man and I wish him well when he 
goes to Canberra in January next year for the final Australia Day announcements. 

The success of the online networks is a strong indication that the next generation of small business operators is 
making good use of the SBDC and its services.  The new advertising campaign is yet another example of the 
Carpenter government’s providing valuable services to help our vital small business sector to grow and prosper.   
 


